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1. Executive Summary 

 

Maturation of Japan’s Pet Market  
Japan’s pet market was reported at $3,440 million in 2013. The market has maintained this level for several 

years and is expected to level off for a while. This is mainly due to the decreasing number of dog and cat owners. 

In addition, some external environment factors are predicted to hinder the market growth such as the 

weakening of the yen, rising material cost for pet foods, and increasing budget-minded consumers. 

 

Urbanization Stimulates Smaller Pet Ownership 
With the urbanization of population, more Japanese live in apartments. This limits the space for large pets 

while some apartments have rigid regulations on pets. Therefore, consumers increasingly prefer smaller pets 

such as cats and rabbits than dogs. The ownership of cats has increased since they are better suited to living in 

small apartments and more independent than dogs. This trend is supported by the increasing number of single-

person households as well as the growing elderly population as cats and smaller dogs are easier to take care of. 

 

Leading Players in Japan’s Pet Market 
There are many manufacturers and distributors in Japan’s pet market. Manufacturers such as Unicharm and 

Mars Japan remained the overall leaders in the pet market in 2013. They offer an extensive dog and cat food 

portfolio for all price segments. To offset growing competition from cheaper brands and private label brands, 

they have launched new products one after another.  Distributors such as Japell and Eco Trading have a major 

presence in the market. They hold more than 50 % of the market share.  

 

Top 3 Sales Categories in Japan’s Pet Market 
Japan’s pet market can be divided into “pet food” and “pet products”. For pet food, dog and cat food have a 

large market size and account for 70% of total sales of pet foods in Japan. For pet products, cat litter and toilet 

sheet are considered the top 2 categories in in terms of market size. They account for 50% of total sales of the 

market in Japan. 

 

Expanding Pet-Related Market in Japan 
Pet-related markets, for instance, insurance, veterinary hospitals, animal drugs and funeral services are 

growing. Due to increasing single-person households, decreasing birth rate and aging population in Japan, these 

areas are expected to grow in the future. Pets are not considered as just a “pet” but as “a member of the family” 

among most of the pet owners in recent years. Therefore, pet owners don’t mind spending money on these 

related products or services. This market is predicted to keep growing because of these trends. 
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2. Market Analysis 

2-1. Market Overview 

a) Scope of Coverage  

This report analyzes the pet market in Japan. For the purpose of the study, the market has been defined as 

follows: pet food and pet products. Each market is further broken down to: 

 Pet Food: dog food, cat food, and other pet food 

 Pet Products: toilet sheet, cat litter, and other pet products 

This report also includes pet-related market which includes pet insurance, veterinary hospitals, and animal drugs.  

The main objective of this report is to provide an overview of the Japanese pet market including market analysis, 

trend and regulations etc. To compile this report, data was mainly collected from documents which are officially 

published including information online. Please refer to sources on chapter 7 in this report. 

b) Industry Structure of Pet Market 

 Introduction 

Japanese pet market has seen some ups and downs throughout the years. The first pet boom was seen in 

1950s when income levels rose due to economic growth and society became affluent. At that time, foods for 

pets were mainly people’s left-overs. As consumers got educated on different nutritional needs for pets 

compared to humans, needs for specialty foods for pets grew. As a result, the pet population rose steadily. 

 

 In recent years, Japan faces a rapid demographic change such as the declining birth rate, growing aging 

population, and the trend toward a nuclear family.1 These changes have an impact on the pet market as well. 

Families that see a pet as “a family member” or “life partner” have increased, which have caused a further 

increase in needs for pet. Apart from the demographic change, development of new type of foods by companies, 

and an increase in the kind of small pets such as tropical fish, rabbits and hamsters also contributed to the 

recent market growth. 

 

Market size of pet market in Japan is $3,440 million in 2013 (see Table 1). The market has maintained this level 

for several years and is expected to level off for a while.  There are 2 reasons for this. Firstly, the dog and cat 

population has not seen growth (see Figure 1). In 2014, the number of dogs and cats were 10.34 million and 

9.95 million respectively2. Dogs and cats have large market share among the total pet market. For instance, 

more than 80% of market sales of pet food is related to dogs and cats, but as seen in Figure 1, it is unlikely that 

the dog and cat population will rapidly increase in the future. Secondly, some external environment factors to 

hinder the market growth are as follows: rise in consumption tax from 8% to 10% (expected in April 2017), 

lower yen policy by Abe Cabinet which will lead to put pressure on margin of companies importing products 

from overseas, rising raw material cost for pet food and packaging etc. 

 

                                                           
1 National Institute of Population and Social Security Research: 

http://www.ipss.go.jp/index-e.asp  
2 Statistics, Japan Pet Food Association (JPFA): 

http://www.petfood.or.jp/English/message/index.html  

http://www.ipss.go.jp/index-e.asp
http://www.petfood.or.jp/English/message/index.html
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Table 1: Market Size ($, Million, calculated 1USD=118JPY) 

Source: “Pet Related Market Marketing Overview 2013”, Fuji Keizai 

 

 

 
Figure 1: Number of Dog & Cat Population 

Source: Japan Pet Food Association 

 

 

 Industry Structure 

To better understand the pet market in Japan, this section provides information on the industry structure. An 

overview of the distribution of goods and the role of main players of this market is provided (see Figure 2).  

 

The pet market consists of manufacturers, distributors, and retailers. In terms of sales volume, main players of 

each category are as follows:  

Manufacturers: Unicharm Corp, Mars Japan Ltd., Hill’s Colgate Japan Ltd.,  Nestle Japan Ltd.,  Iris Ohyama Inc. 

Distributors: Japel Co., Ltd., Echo Trading Co., Ltd., Mitsui Foods Co., Ltd.,  Lovelypet Co., Ltd.  

Retailers: Aeonpet Co., Ltd., Cainz Co., Ltd., Kojima Co., Ltd.  

Among manufacturers, foreign capital companies such as Mars, Hill’s Colgate and Nestle engage mostly in pet 

food. However, the Japanese company, Unicharm has a large presence in the market not only for pet food but 

also for pet products. Therefore, Unicharm has the top share (11.7%, 2013) of the pet market in Japan. For 

distributors, Japel and Echo Trading have wide variety of pet products and an extensive network throughout 

Japan compared to other distributors who cover a certain geographical area or deal with specific products. 

Retailers are basically comprised by the following sales channels, DIY stores, pet shops, general merchandise 

stores, and others. From 2011 to 2013, DIY stores had a 45% share of the pet market in Japan in terms of sales 

volume. Adding the market share of pet shops and general merchandise stores, this covers 80% of the market. 

 

2010 2011 2012 2013 2014 (estimated)

Pet Food 2,466 2,460 2,475 2,515 2,554

Pet Product 903 905 910 924 925

Total 3,369 3,365 3,385 3,439 3,479
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Figure 2: Industry Structure of Pet Market 

Source: Made by the author based on much sources 

 

 Key Trends 

The lifestyles of Japanese consumers are expected to keep changing in the future. More Japanese consumers 

are likely to live in an urban environment and single-person households are predicted to keep increasing. 

Consumers are likely to look for pets that are easier to care for and more suitable for urban environments. In 

fact, this trend can be seen in the number of dogs and cats (see Figure1).  

 

Japanese consumers are increasingly concerned about their health, especially in recent years. For instance, the 

metabolic syndrome checking system was introduced in 20083 and consumers are more aware of lifestyle 

diseases and taking early prevention measures. The growing health and wellness concerns of consumers have 

even reached pet food. Pet owners are more conscious of having their pets lead a healthy and full life and 

interested in early prevention measure for their pets. For instance, owners measure the body weight of their 

pets regularly and control their calorie intake. With this growing trend, popularity of functional pet food 

including therapeutic products has increased. 

 

The average life expectancy of pet dogs in Japan increased from 13.9 years in 2010 to 14.2 years in 2013, 

according to Japan Pet Food Association. Also, the average life expectancy of pet cats rose from 14.4 years to 15 

years. The growing numbers of senior dogs and cats encouraged manufacturers to launch products targeted at 

these animals. As life expectancy of pets increase, manufacturers develop pet products catering for these aging 

animals.  Manufacturers continuously introduce food for senior pets, including products targeted for animals 

over 15 years old.  

                                                           
3 Ministry of Health, Labour and Welfare: 
http://www.mhlw.go.jp/bunya/kenkou/metabo02/other/kenshin/  

http://www.mhlw.go.jp/bunya/kenkou/metabo02/other/kenshin/
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c) Market Size by Category (Pet Food / Pet Product) 

Over three years, the size of Japan’s pet market has been flat at around $3,400 million (Table 1 and Figure 3). 

This trend is mainly due to a slow increase in the number of dogs and cats as well as other external factors to 

hinder the market growth such as the trend of cheaper yen, rising material cost for pet foods, and increasing 

budget-conscious consumers. Pet food and pet products are the main categories comprising the pet market; on 

average, pet food has been around $2,500 million and pet products at around $900 million over the past three 

years. 

 

 
Figure 3: Market Size (calculated 1USD=118JPY) 

Source: “Pet Related Market Marketing Overview 2013”, Fuji Keizai 

 

As a feature of the pet food market, current sales of dog food declined by 1.3% in 2013. This is mainly due to 

the falling demand for dog food because its consumption is impacted by the growing trend of smaller pets and 

aging pets. In contrast, the current sales of cat food increased by 2.9% in 2013. This is mainly due to a strong 

demand of gourmet and functional type of food. Both cat litter and pet sheets which are main categories of the 

pet product market grew by 1-2% in 2013. With the rising trend of indoor pets, the demand for cat litter and pet 

sheets are expected to grow continuously in the future. 
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d) Market Share by Category (Pet Food / Pet Product) 

 Pet Food  

 
Table 2: Market share of Pet Food ($, Million, calculated 1USD=118JPY) 

Source: “Pet Related Market Marketing Overview 2013”, Fuji Keizai 

 

Unicharm had a 10.7 % pet food market share in 2013. Mars Japan has been struggling to sell large packaged 

dog food products but was able to compensate this with strong sales of cat food brands such as “Kal Kan”, 

“Promanage”, and “Perfect Fit”, with a 10.1% market share. Nestle Japan with a 7.2% market share, kept their 

sales by covering the decrease in demand of low cost cat food with gourmet type foods.  

 

 Pet Products 

 
Table 3: Market share of Pet Product ($, Million, calculated 1USD=118JPY) 

Source: “Pet Related Market Marketing Overview 2013”, Fuji Keizai 

 

As seen in the pet food market, Unicharm had the top share (14.1%) of pet products market in 2013. This is 

because they have popular toilet brands in this market such as “Deo Sheet” and “Deo Toilet”. Iris Ohyama with a  

13% market share, also experienced strong sales of toilet sheets in 2013. Lion Trading with a 6.4% market share, 

increased their sales by having a dominant share of the bentonite cat litter market.  

Company 2011 2012 2013 Share(2013)

1 Unicharm 264 266 270 10.7%

2 Mars Japan 243 246 254 10.1%

3 Hill's Colgate Japan 228 224 219 8.7%

4 Nestle Japan 184 186 183 7.2%

5 Royal Canin Japon 129 138 146 5.8%

6 Nisshin Pet Food 108 111 113 4.5%

7 Japan Pet Food 104 104 105 4.2%

8 DoggyMan H.A. 102 102 105 4.2%

9 Inaba Pet Food 92 96 102 4.0%

10 Petline 89 90 92 3.6%

Company 2011 2012 2013 Share(2013)

1 Unicharm 129 130 131 14.1%

2 Iris Ohyama 123 119 121 13.0%

3 Lion Trading 54 57 59 6.4%

4 Yamahisa 39 38 39 4.2%

5 Gex 35 36 37 4.0%

6 Creative Yoko 36 34 34 3.7%

7 C's Ishihara 32 33 34 3.7%

8 Kao 22 23 25 2.7%

9 Three Arrows 23 24 24 2.6%

10 DoggyMan H.A. 23 23 24 2.6%
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e) Distribution Channel Analysis 

 
Figure 4: Market Size for Distribution Channel  

Source: “Pet Related Market Marketing Overview 2013”, Fuji Keizai 

 

Main distribution channels for the pet market are DIY stores, pet shops, and general merchandise stores. 

Nearly 80% of sales in the market were made up of the mentioned three sales channels. In 2013, each ratio was 

as follows: DIY stores (45.1%), pet shops (16.8%), and general merchandise stores (15.8%). In general, the size of 

pet products are big and bulky, therefore, DIY stores which have larger store space are keeping the top share as 

a main distribution channel in the pet market in Japan.  
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2-2. Pet Food 

a) Definition of Pet Food Segment 

Pet food segment has been defined the three categories as follows: dog food, cat food, and other pet food.  

b) Market Size by Category 

 
Figure 5: Market Size of Pet Food (calculated 1USD=118JPY) 

Source: “Pet Related Market Marketing Overview 2013”, Fuji Keizai 

 

 Overview 

In the dog food market, premium and gourmet type foods are growing. In contrast, it is hard for 

manufacturers to generate enough profit from ordinary pet food although this type has accounted for a large 

share of the market. The main reasons are an increased price competition and poor sales by DIY stores for the  

ordinary type category. Therefore, some of the manufacturers cover the decrease in sales by an aggressive 

promotion of premium and gourmet type food. 

 

For all manufacturers, the market situation especially in terms of cost, is still difficult due to a rising raw material 

price and a cheaper yen trend. Amid the situation, they are required to respond these external factors by trying 

to cut extra costs in the process of raw materials procurement and logistics. 

 

Thanks to a tendency of bottoming out of the cat population, cat food market is showing a steady growth. 

Manufacturers that were only focusing on dog foods are keeping an eye on the cat food as well. As a product 

trend, a retort pouch type is showing strong sales. The main reasons are low cost of logistics for manufacturers 

and convenience of disposal waste from the consumer side. In contrast, canned types are seeing a declining 
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sales trend. In order to stop the decrease, manufacturers are engaging in various sales strategies to appeal to 

the expiration date and easier food layout. 

 

Same as the dog food market, the cat food market is under difficult condition as well. Thus, manufacturers will 

have to engage in cost saving for raw material procurement. 

 

 Trends 

Total expenditure of calories continued to fall in 2013, due to the decline in the dog population and 

preference for small breeds. The number of pet dogs in Japan continued to fall amid growing urbanization and 

the increase in single-person households. More Japanese people live in apartments, which militates against the 

keeping of some pets while some apartment have rigid regulations on pets. Also, since dogs require regular 

walks, it is harder for single-person households to own dogs. Owners tend to prefer small breeds, as more 

people keep dogs indoors. The declining expenditure of calories was informed by the shift in living habits of 

Japanese people, leading to retail sales declines of 3% in volume terms and 2% in current value terms in 2013.  

 

Retail sales of cat food continued to grow in 2013, registering a 1% rise in both volume and current value terms. 
4Growth was underpinned by the growing population of pet cats, which was informed by the urbanization trend 

in Japan. Cats are better suited to living in small apartments than dogs, while elderly people find them easier to 

care for than dogs. Similarly, the trend towards increasingly busy lifestyles contributed to growth in the pet cat 

population, as cats are more independent than dogs and can be left alone at home for longer periods of time. 

The growth in current value sales was faster than that of retail volume sales, partly due to the rising demand for 

smaller packages. The tendency to humanize pets also contributed to the higher spending for cats and 

contributed to the faster growth in value over volume sales.  

 

 

 Prospects 

 The lifestyles of Japanese consumers are expected to keep shifting during the forecast period. More Japanese 

consumers are likely to live in urban environments and the number of single-person households is projected to 

grow. Amid the changing lifestyles of consumers, the total calorie expenditure of dogs is estimated to decline, 

alongside a fall in the dog population and the miniaturisation trend. Therefore, retail volume sales of dog food 

are projected to decline by a 1% CAGR over the forecast period.5 

 

Cat food is estimated to grow by a 1% value CAGR at constant 2014 prices over the forecast period. The growth 

of cat food is mainly due to the expected rise in the cat population, underpinned by the urbanization and aging 

human and cat population trends in Japan. More Japanese people are expected to live in urban areas and 

apartments during the forecast period. This will encourage people to own cats rather than dogs, as they are 

considered to be better suited for urban environments. The aging Japanese population will also bolster the 

growth of the cat population, as cats are smaller and elderly people find them easier to care for than dogs. 

 

 

 

                                                           
4 Report, ”Cat Food in Japan”, Euromonitor International (2014) 
5 Report, “Dog Food in Japan”, Euromonitor International (2014) 
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c) Market Share by Category 

 Dog Food 

 
Table 4: Market share of Dog Food ($, Million, calculated 1USD=118JPY) 

Source: “Pet Related Market Marketing Overview 2013”, Fuji Keizai 

 

Mars Japan accounts for the top share in dog food in 2013. They are offering a wide assortment of product 

types and flavour variants under its Pedigree, Royal Canin, Cesar and Chappi brands. The company has a large 

presence in the mid-priced and premium wet dog food. As the leader in wet dog food, they ran a campaign 

(”Wet Food Diet”) to stimulate the demand for such products in 2013. Because the calorie content of wet food is 

one quarter that of the same volume of dry food, the manufacturer promoted the former as a good dietary 

source and an aid for the prevention of obesity in dogs. 

 

Hill’s Colgate Japan, the leading manufacturer in therapeutic dog food, along with Mars Japan, launched 

Metabolix under the Hill’s Prescription Diet range in 2013, in response to the growing concerns about obesity in 

dogs. This new product was launched simultaneously in more than 50 markets globally. 

 

Nisshin Pet Food entered therapeutic dog food for the first time in the company’s history in 2013. It launched JP 

Style Dietetics Allergen Select Cut, which is free from egg, milk, wheat, beef, chicken and lamb, in response to 

the growing number of dogs living indoor and suffering from allergies. In order to be competitive in the segment, 

which is dominated by Royal Canin and Hill’s Prescription Diet, the newly-launched brand promoted its 

domestically-produced feature. 

 

 

 

 

 

 

 

 

 

 

 

Company 2012 2013 Share(2013)

1 Mars Japan 134 131 15.8%

2 Unicharm 123 123 14.9%

3 Hill's Colgate Japan 118 112 13.5%

4 P&G Japan 63 60 7.2%

5 Japan Pet Food 59 58 7.0%

6 Royal Canin Japon 36 38 4.6%

7 Nisshin Pet Food 38 36 4.3%

8 Yeaster 29 27 3.3%

9 Nutro Japan 23 26 3.1%

10 Petline 18 18 2.2%
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 Cat Food 

 
Table 5: Market share of Cat Food ($, Million, calculated 1USD=118JPY) 

Source: “Pet Related Market Marketing Overview 2013”, Fuji Keizai 

 

Nestle Japan accounts for the top share in cat food in 2013. While the leading brand, Purina Friskies, showed a 

slight drop in retail value share, Mon Petit showed a 2% increase in retail value sales, thanks to new product 

launches for senior cats and kittens. Products aimed at senior cats contain cranberry, which has antioxidant 

benefits, and rice, which is easier to digest. 

 

Nisshin Pet Food entered therapeutic cat food for the first time in the company’s history in 2013. The 

company launched JP Style Dietetics Struvite Block and JP Style Dietetics Kidney Keep. In order to be competitive 

in a segment dominated by Royal Canine and Hill’s Prescription Diet, the newly-launched brand appealed to 

consumers through its domestically- produced feature. 

 

Hill’s Colgate Japan, the leader in therapeutic cat food along with Mars Japan, launched Metabolix under Hill’s 

Prescription Diet in 2013. This was a response to the growing concerns about cat obesity among owners. The 

new product was launched simultaneously in more than 50 markets globally. 

  

Company 2012 2013 Share(2013)

1 Nestle Japan 173 170 18.1%

2 Unicharm 126 129 13.8%

3 Mars Japan 105 115 12.3%

4 Aixia 78 80 8.5%

5 Nisshin Pet Food 70 73 7.8%

6 Petline 70 73 7.8%

7 Inaba Pet Food 60 62 6.6%

8 Hill's Colgate Japan 52 51 5.4%

9 Japan Pet Food 41 43 4.6%

10 Royal Canin Japon 21 22 2.3%
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d) Distribution Channel Analysis by Category 

 
Table 6: Pet Food Market Size for Distribution Channel ($, Million, calculated 1USD=118JPY) 

Source: “Pet Related Market Marketing Overview 2013”, Fuji Keizai 

 

DIY store accounts for the top share in channel configuration ratio for pet food in 2013. There are many kinds 

of products under dog food. For this reason, a vast product line up tends to be required at the sales channel. 

Thus, dog food accounts for higher share in pet shops than cat food. Meanwhile, there are many smaller 

products, mainly wet foods, in cat food. Thus, cat food accounts for higher share in general merchandise stores 

and convenience stores than dog food. Also, mail-order system, mainly internet sales is growing every year 

because customers can buy products at a lower price and delivered to their home directly. 

  

2011 2012 2013(estimated) Ratio (2013)

DIY Store 1013 1001 1004 39.9%

Pet Shop 413 411 415 16.5%

GMS 435 447 455 18.1%

Others 599 616 641 25.5%
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2-3. Pet Products 

a) Definition of Pet Product Segment 

Pet product segment is defined the three categories as follows: toilet sheet, cat litter, and other pet product. 

b) Market Size by Category 

 
Figure 6: Market Size of Pet Product (calculated 1USD=118JPY) 

Source: “Pet Related Market Marketing Overview 2013”, Fuji Keizai 

 

 Overview 

Toilet sheet is a high frequency consumable goods and the product is becoming polarized in recent years. 

Major retailers sell lower price toilet sheets as a private brand and it causes strong sales. In that case, it is easy to 

image customers who tend to change the sheets very often. Meanwhile, higher price toilet sheets focusing on 

absorption and deodorant effect are also selling well. In that case, anyone who tends to be away from home and 

can’t frequently change the sheets might be a customer. 

 

In recent commodity goods market, fragrant type is a boom and toilet sheets are no exception. To avoid low 

price competition, each manufacturer is required to develop such value added products and trying to raise unit 

price. 
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Cat litter market is predicted to grow with stability in the future because the number of cat population is  

stable compared to dogs. The ratio of keeping a cat indoors is more than 70% and it still shows rising trend. As a 

result, the number of owners who set a cat litter in the living room is increasing.  

 

It is said that cat litter’s customer segments are different in materials and price and a regular customer exist 

per materials or products. Major manufacturers implement a brand strategy to respond to the trend. For 

example, Lion Trading and Unicharm integrated cat litter brands and enhanced it. At the same time, they 

prepared multiple materials of the brand.  

 

 

 Trends 

 The growing cat population stimulated sales of cat litter, which posted a 1% increase in current value sales in 

2013. New product development also contributed to growth, with paper-based products that can be disposed in 

the toilet and scented products increasing their presence. As pet owners lead busier lives, they are looking for 

convenience when purchasing cat litter. This boosted the appeal of paper-based cat litter. Regular products 

place the burden on cat owners to collect and dispose of litter in plastic bags. However, products that use the 

same materials as toilet paper allow owners to simply dispose of litter in the toilet. Scented cat litter also saw an 

increase in retail value sales amid the general rise in demand for scented consumer products. 

 

The growing pet humanization trend drove growth in retail value sales of beauty products, toys and clothing in 

2013. Owners are increasingly treating their pets like children. Towards the end of the review period, the sales 

growth of toys was especially prominent, as owners see these items as communication tools to build a closer 

relationship with their pets. While toys for dog have long remained the major type, the presence of toys for cats 

increased towards the end of the review period. 

 

As aging became more of an issue in the industry during the review period, the presence of pet diapers 

increased. This was mainly led by Unicharm, a leading player in incontinence and nappies/diapers for humans. 

The launch of a male dog-specific product by Unicharm in 2011 rejuvenated pet diapers in Japan, with owners 

appreciating products that fit male dogs’ genitals. Besides pet diapers, the aging trend among pets encouraged 

various companies to make forays into pet care during the review period. Nursing and funeral services for pets, 

for example, emerged towards the end of the review period. 

 

 Prospects 

  

Value sales at constant 2014 prices are estimated to fall by 1% over the forecast period as a whole. The ongoing 

pet humanization and aging trends are likely to drive sales growth for various types of pet products, including 

beauty products, toys and pet dietary supplements. However, the continuous decline in sales of home 

aquariums due to the shrinkage of the fish population is likely to have a strong impact on the overall 

performance of pet products. Home aquariums accounted for a large share of retail value sales of pet products 

in the review period.  
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Cat litter is expected to register the strongest growth over the forecast period, marginally ahead of pet dietary 

supplements, with value sales at constant 2014 prices set to rise by a 1% CAGR.6 This is mainly due to the 

anticipated growth of the cat population, which is supported by ongoing urbanization and the increasing 

population of elderly people in Japanese society. Types of cat litter are likely to be further diversified, ranging 

from paper-based and scented to eco-friendly variants made from wood and bean curd.  

c) Market Share by Category 

 Toilet Sheet 

 
Table 7: Market share of Toilet Sheet ($, Million, calculated 1USD=118JPY) 

Source: “Pet Related Market Marketing Overview 2013”, Fuji Keizai 

 

Unicharm accounts for the top share in toilet sheet in 2013. With launching ZERO One, they attached its 

samples on their other product, Best Balance and implemented a direct sampling to the magazine, Inunokimochi 

in order to raise brand awareness among potential customers. 

 

 Cat Litter 

 
Table 8: Market share of Cat Litter ($, Million, calculated 1USD=118JPY) 

Source: “Pet Related Market Marketing Overview 2013”, Fuji Keizai 

 

Lion Trading accounts for the top share in cat litter in 2013. Cat litter is different in customer segment per 

materials and in response to the trend, Lion Trading distributes multiple materials (bentonite, paper, wood etc.) 

to retailers in order for them to respond all needs for materials from customers. 

 

                                                           
6 Report, “Pet Product in Japan”, Euromonitor International (2014) 

Company 2012 2013 Share(2013)

1 Unicharm 86 87 34.0%

2 Iris Ohyama 40 42 16.4%

3 C's Ishihara 31 32 12.5%

4 Kocho 15 15 5.9%

5 Kao 8 8 3.1%

Company 2012 2013 Share(2013)

1 Lion Trading 38 40 20.5%

2 Iris Ohyama 28 28 14.4%

3 Unicharm 18 18 9.2%

4 Kao 13 14 7.2%

5 Hitachi Chemical 13 13 6.7%

6 Super Cat 11 11 5.6%

7 Sanmate 11 11 5.6%

8 Shin Tohoku Chemical Industry 6 6 3.1%
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With launching the new product, Deo-Sand, Unicharm integrated it with bentonite type cat litter brand. The 

main reason is to raise value and awareness for the cat litter by integrating various cat litter products into one 

cat litter brand, Deo-Sand. 

d) Distribution Channel Analysis by Category 

 
Table 9: Pet Product Market Size for Distribution Channel ($, Million, calculated 1USD=118JPY) 

Source: “Pet Related Market Marketing Overview 2013”, Fuji Keizai 

 

DIY stores account for the top share in channel configuration ration in pet products in 2013. Looking at the 

detail, toilet sheets are needed to prepare large selling space, and therefore main sales place for toilet sheets is 

DIY store and general merchandise stores. Main retailers for cat litter and toilet sheets, both DIY store and 

general merchandise stores, because of needs for large selling space. In recent years, needs for Internet mail 

order is growing for heavier pet products. This system helps customers save a lot of time and trouble. Thus, this 

distribution channel is expected to keep growing in the future. 

2-4. Pet-related Market 

 Introduction 

  Pet-related markets, for instance, insurance, veterinary hospital, drug and funeral services are growing. 

Increasing single-person households, decreasing birth rate and aging population in Japan will be expected to 

further progress in the future. And pets are considered not only just a “pet” but also “member of the family” 

among most of the pet owners in recent years. Therefore, they tend to have pets with much care and spend 

much on the related products or services. Considering above trends, this market will be predicted to keep 

growing. In this chapter, 3 Pet-related markets are picked up as notable examples.  

a) Pet Insurance 

  Pet owners live a rich life with pets and see them as “companion” or a family member. Unexpected 
circumstances like injury and illness may occur suddenly. If this happens, the owners will be imposed an 
economic burden to deal with the problem. Thus, the number of subscribers for pet insurance is increasing to 
prepare for this situation. 
 
Turning points of this market was in 2006 when the market was rapidly reorganized after a repeal of mutual aid 
system by Revision Business Insurance Law that trigger an integration between nonlife insurance companies and 
small amount & short term insurance companies. As of now, the market size is more than $168 million and 
continues to grow every year. Anicom Insurance, Inc is the leading company in the market that accounts for 70% 
market share and the market consists of 10 companies including Anicom.7 Dogs and cats population in Japan is 

                                                           
7 Anicom Insurance, Inc.: 
http://www.anicom-sompo.co.jp/  

2011 2012 2013(estimated) Ratio(2013)

DIY Store 545 545 551 59.6%

Pet Shop 163 163 164 17.7%

GMS 88 88 89 9.6%

Others 109 114 120 13.0%

http://www.anicom-sompo.co.jp/


www.EUbusinessinJapan.eu 

EU-Japan Centre for Industrial Cooperation  19 

   

estimated at 20,000,000, but the number of insurance contractor is 600,000, which is 3% of the total dogs and 
cats population. Thus, the market potential is considered very high and expected to keep growing in the future. 
 

b) Animal Hospital 

  Needs for medical treatments and prevention of disease for pets are increasing due to an increase of the 
number of pets that lack exercise, obesity disorder and stress disorder. As a result, animal hospitals have more 
important role than before.  
 
In Japan, the number of veterinary hospitals is about 9,600 and the number of registered veterinarians is more 
than 35,000. Both figures are top class all over the world, but Japan has a problem with animal medical care 
system. Compared to western hospitals, a distinction between veterinarians and medical specialists is less-
advanced. And animal hospitals in Japan are required to clarify the system. In addition, needs for animal 
hospitals are predicted to increase due to aging pet population, which will cause further competition among 
animal hospitals each other.  Therefore, they are required to create not only medical technology but also 
information system environment. 
 

c) Pet-Related Drug 

  Better living environment, nutritional foods and technical innovation of animal drugs have contributed to the 
life extension of pets.  Pet-related drug manufacturers have developed various drugs to respond to market 
needs. For example, Nippon Zenyaku Kogyo is focusing on a research of atopic dermatitis drugs based on a 
genetic recombination technology. Kyoritsu Seiyaku is selling supplements nationwide made from an extract of a 
chinaberry that has an inhibitory effect on cancer for dogs. 
 
Pfizer, the world largest pharmaceutical company, has a wide range of drugs for dogs and cats. Vaccine, 
antiphlogistic analgetic, anitibacterial agent and supplements are their competitive products in particular. Also, 
they provide useful information of caring for pets on their website. These activities helps people live a healthier 
and richer life with pets. 
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3. Regulations 

  There are several regulations relevant to the pet market in Japan. Three regulations are noted in this section as 
common regulations. These are basic information for all involved in the pet industry in Japan. Firstly, “Law of 
Humane Treatment and Management of Animals” that was established in 1973. The purpose of the law is to 
protect animals and control pets appropriately. Family pets, displayed animals, industrial animals and laboratory 
animals are included in the law.  
 
Secondly, “Fair Competition Code of Description of Pet Foods” that was established in 1974. The purpose of the 
code is to divide pet foods into three categories; “Total Nutritional Food” (staple food), “Between-Meal Snack” 
and “Favorite Food” and make a guidelines for expiration date. 
 
Lastly, “Safety of Pet Food” that was established in 2008. The purpose of the law is to ensure the safety of pet 
food by providing regulations regarding the manufacturing of pet food, thus safeguarding the health of pets and 
contributing to the protection of animals. One can get deeper understanding by accessing the following link; 
http://www.petfood.or.jp/government/img/140827_1.pdf  

 

 

  

http://www.petfood.or.jp/government/img/140827_1.pdf
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4. Trade Show 

  More than 20 events or trade shows are held in Japan every year. Among them, 2 trade shows are picked up in 
this chapter in terms of a scale and the number of people or companies who participate the events. For foreign 
companies who want to enter the Japan’s pet market, following 2 events will help them understand products 
and players in Japan’s pet market. 
 

 Interpets  

  “Interpets” is the first international trade fair for pet industry in Japan that started in 2011. It is an annual trade 

show that is organized by Japan Pet Food Association (JPFA) and Mesago Messe Frankfurt Corporation. The 

feature of this trade show is a wide range of exhibitors that cover not only pet industry but also automotive, 

housing, IT, electronic appliances, leisure and sightseeing industries in order to meet diversified needs for pet 

owners.  

 

In 2014, it was held for 4 days and there were 250 exhibiting companies including 31 foreign companies. A total 

of 9,658 business meetings were conducted between exhibitors and visitors during the exhibition. The 

breakdown of the visitors are as follows: Retailers (AEON, Ito Yokado, SEIYU, Daiei, Olympic etc.), mass 

merchandise outlets (Don Quijote etc.), convenience stores (Seven Eleven, Lawson, Family Mart etc.), 

department stores (Keio, Daimaru Matsuzakaya, Takashimaya, Tokyu, Matsuya, Mitsukoshi Isetan, Sogo etc.), 

distributors (Itochu, Eco Trading, Oshimaono, Japell, Mitsui Foods, Lovelypet, Ryosyokupetcare, Kanematsu etc.)  

 

 
Picture 1: Interpet exhibition hall 

Source: http://www.interpets.jp/2015/en/report/  
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 The Pet Trade Show 

  Unlike “Interpets”, this is an invitation trade show for industry professionals. It is an annual event that is 

organized by Japell, one of Japan’s major distributors in the pet industry8. More than 100 pet foods and pet 

products manufacturers visit the trade show every year. The main purpose of the event is to promote new 

products and make recommendations to industry experts.  

 

In Japan’s pet market, new pet foods or pet products are launched twice a year (spring and autumn). “The Pet 

Trade Show” gives an opportunity for everyone involved in the pet industry to receive up-to-date information of 

the industry. This trade show is seen as the largest and most important event as well as “Interpets” in the 

industry in Japan. 

 

  
Picture 2: The Pet Trade Show exhibition hall 

Source: https://www.japell.com/tenjikai2014/top.html 

 

 

  

                                                           
8 Report, ”The Pet Trade Show 2014”, Japell (2014): 
https://www.japell.com/tenjikai2014/top.html  

https://www.japell.com/tenjikai2014/top.html
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5. Summary & Recommendations 

 Summary 
 Japan’s pet market shows a tendency to mature in recent years. This is mainly due to small growth in the 
number of dogs and cats and some external factors such as the trend of cheaper yen, rising material cost for pet 
foods, and increasing budget-minded consumers. Under the current situation, many analysts predict that 
Japanese pet market will not largely expand in the future. However, breaking down the overall market and then 
checking the detailed market categories, one can understand growing market categories actually exist.  
 
For example, both cat food and cat litter categories are considered to constantly grow by 1% from 2014 to 2019 
CAGR. This is not completely unrelated to urbanization. In Japan, urbanization is growing in recent years, which 
means more Japanese people live in apartments. This limits the space for pets while some apartment buildings 
have rigid regulations on pets. Therefore, consumers increasingly prefer keeping smaller pets such as cats, 
rabbits and birds. In addition, there is a change in mindset about pets, not only are they “pets” but also 
“member of the family” among many pet owners. As a result, pet related products and services such as pet 
insurance, veterinary hospitals and animal drug etc. are growing. 
 
There are many players (manufacturer / distributor) in Japan’s Pet Market. For manufacturers, Unicharm and 
Mars Japan remained the overall leader in Pet Market. They offer an extensive dog and cat food portfolio that 
covers all price segments. To offset growing competition from cheaper brands and private label ranges, they 
have launched new products one after another. For distributors, Japell and Eco Trading have a major presence in 
the market. They account for more than 50 % market share among distributors. 

 
 

 Recommendations 
 For any European companies who want to enter into Japan’s pet market, it is important to know that the 
market is mature and is a very competitive market. As mentioned above, leading companies such as Unicharm, 
Mars Japan, Hill’s Colgate Japan, and Nestle Japan already have a large market share for most categories in the 
pet market. Therefore, small or niche areas that the large companies do not engage in, can be more successful 
as a market entry strategy. When entering into Japanese pet market, careful research of the market is needed. 
One way of finding the growing categories in the pet market is to understand the recent trend of Japanese 
lifestyle. For example, urbanization is recently growing in Japan and consumers prefer smaller pets such as cats, 
rabbits, and birds. For this reason, the demand for food and products for small animals are increasing. 
 
 Aside from this, participating in a trade show and collecting information can also be effective. “Interpets” is  the 
first international trade fair for the pet industry in Japan and held in Tokyo once a year.  It is an opportunity for 
participants to understand latest trend of the market and meet many potential business partners at one time.  
 
For companies who are considering doing business in the Japanese pet market, the key point is to collect as 
much information as possible through reports and visiting trade shows, upon doing so, determine which pet 
market category to be focusing on. This is because small or niche markets that major leading companies don’t 
engage in yet can be more successful for newcomers to compete in the beginning.  
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6. Directory 

  The following is a list of main players in the pet industry. They are divided into 3 categories; manufacturers, 
distributors and pet market industry associations. Please refer to the URL for further details.  

 
a) Manufacturers 

Company Overview URL Contact Address 

Unicharm 
Corporation 

[Business Field]: Manufacturer of baby 
and child care products, feminine care 
products, health care products, cosmetic 
products, household products, pet care 
products, industrial materials and food-
packaging materials, etc. 
 
[Main Pet Product]: pet foods (dog, cat), 
pet products (excrement cleanup sheets, 
system toilets and disposable diapers) 

http://ww

w.unichar

m.co.jp/en

glish/inde

x.html 

Tel: +81-3-
3451-5111 

Sumitomo 
Fudosan Mita 
Twin Bldg, West 
Wing, 3-5-27, 
Mita, Minato-ku, 
Tokyo 108-
8075, Japan 

Mars Japan Ltd. [Business Field]: Global foods company 
operating 6 business lines such as pet 
care, chocolate and drink products in 74 
countries all over the world. In Japan, 3 
business lines (pet care, chocolate and 
drink) are operated. 
 
[Main Pet Product]: .pet foods (dog, cat) 

http://ww

w.mars.co

m/japan/e

n/index.as

px 

Tel: +81-3-
5434-3311 
Fax: +81-
3-5434-
3956 

Arco Tower 
9F,1- 8-1, 
Shimomeguro, 
Meguro-ku, 
Tokyo 153-
0064, Japan 

Hill's Colgate 
Japan Ltd. 

[Business Field]: One of the top 
producers of premium pet food 
worldwide. Having more than 95 sales 
offices worldwide.  
 
[Main Pet Product]: .pet foods (dog, cat) 

http://ww

w.hills.co.j

p/ 

Tel: +81-3-
5275-1911 

Nibancho 
Center Bldg 2F, 
5-25, Niban-cho, 
Chiyoda-ku, 
Tokyo 102-
0084, Japan 

Nestle Japan 
Ltd. 

[Business Field]: One of the top food and 
beverage manufacturer nationwide. 
Operations in more than 86 countries 
with more than 330,000 employees. 
 
[Main Pet Product]: pet foods (dog, cat) 

http://ww

w.nestle.c

om/ 

Tel: +81-
78-230-
7000 

Nestle house, 7-
1-15, Miyuki-
dori, Chuo-ku, 
Kobe city, 
Hyogo 651-
0087, Japan 

ROYAL CANIN 
JAPON, Inc. 

[Business Field]: Focuses primarily on 
high-nutrition dry pet food products for 
the upscale market. Products are sold in 
more than 90 countries. 
 
[Main Pet Product]: .pet foods (dog, cat) 

http://ww

w.royalcan

in.co.jp/ 

Tel: +81-3-
6717-6100 
Fax: +81-
3-6717-
6607 

Shingawa Tokyu 
Bldg 4F, 1-6-31, 
Konan, 
Shinagawa-ku, 
Tokyo 108-
0075, Japan 

Nisshin Pet 
Food Inc. 

[Business Field]: Manufacturer of pet 
foods and small animal foods. Having 10 
sales offices nationwide with 70 
employees. 
 
[Main Pet Product]: .pet foods (dog, cat, 
small animal) 

http://ww

w.nisshin-

pet.co.jp/ 

Tel: +81-3-
5282-6470 

1-25, Kanda 
Nishiki-cho, 
Chiyoda-ku, 
Tokyo 101-
8441, Japan 
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Japan Pet Food 
Co., Ltd. 

[Business Field]: Manufacturer of pet 
foods. Having 7 sales offices nationwide 
with 155 employees. 
 
[Main Pet Product]: .pet foods (dog, cat, 
fish, bird) 

http://ww

w.npf.co.jp

/index.htm

l 

Tel: +81-3-
5479-6400 
Fax: +81-
3-5479-
6403 

Tennozu First 
Tower 5F, 2-2-4, 
Higashi 
Shinagawa, 
Shinagawa-ku, 
Tokyo 140-
0002, Japan 

DoggyMan H.A. 
Co., Ltd. 

[Business Field]: One of the famous 
leading pet supply manufacturer in 
Japan. Having 7 sales offices nationwide 
with 232 employees. 
 
[Main Pet Product]: .pet foods (dog, 
cat,), pet snack, pet products (Houses, 
cages, carriers, beds, heaters, coolers, 
leashes, chains, collars, shampoos etc.) 

https://w

ww.doggy

man.com/

english/in

dex.html 

Tel: +81-6-
6977-6716 
Fax: +81-
6-6977-
8527 

1-16-14, Fukae-
minami, 
Higashinari-ku, 
Osaka, 537-
0002 Japan 

Inaba Pet Food 
Co., Ltd. 

[Business Field]: Manufacturer of pet 
foods. Having 5 sales offices with 210 
employees. 
 
[Main Pet Product]: .pet foods (dog, cat) 

http://ww

w.inaba-

petfood.co

.jp/en/ 

Tel: +81-3-
3878-1666 
Fax: +81-
3-3675-
1511 

7F, Nextage 
Nishikasai, 5-2-
3 Nishikasai, 
Edogawa-ku, 
Tokyo 1340-
0088 

PETLINE Co., 
Ltd. 

[Business Field]: Manufacturer of pet 
foods and pet related products. Having 7 
sales offices nationwie with 102 
employees. 
 
[Main Pet Product]: .pet foods (dog, cat, 
small animal, fish) 

http://ww

w.petline.c

o.jp/ 

Tel: +81-
572-29-
2011 
Fax: +81-
572-29-
5293 

657-1, 
Oharicho, Tajimi 
city, Gifu 507-
0062, Japan 

P&G Japan Ltd. [Business Field]: Manufacturer of 
consumer packaged goods. Products 
are sold in more than 180 countries. In 
japan, their main business field is as 
follows: detergent, diapers, hair care 
products, cosmetics etc. 
 
[Main Pet Product]: .pet foods (dog, cat) 

http://jp.p

g.com/ 

Tel: +81-
78-845-
5000 

1-17, 
Koyochonaka, 
Higashi Nada-
ku, Kobe city, 
Hyogo 658-
0032, Japan 

Marukan 
Co.,Ltd. 

[Business Field]: Manufacturer of pet 
foods and pet related products. The 
company also handle small animal, 
insect and bird related products. Having 
9 sales offices nationwide with 362 
employees. 
 
[Main Pet Product]: .pet foods (dog, cat, 
small animal) 

http://ww

w.marukan

.org/englis

h/compan

y/ 

Tel: +81-6-
6390-6390 
Fax: +81-
6-6390-
6362 

7-1-26, Oriental 
Shin-Osaka Bild 
12F, Nishi-
Nakajima, 
Yodogawa-Ku, 
Osaka 532-0011 
Japan 

Iris Ohyama Inc. [Business Field]: Developing, 
manufacturing, and selling household 
items. Having 2 offices nationwide with 
2350 employees. 
 
[Main Pet Product]: .pet foods (dog, cat), 
pet products (dog houses, cat lands, cat 
toilets, pet sheets, cat litter, system 
circles etc.) 

http://ww

w.irisohya

ma.co.jp/e

nglish/ 

Tel: +81-
22-221-
3400 

2-12-1, 
Itsutsubashi, 
Aoba-ku, Sendai 
city, Miyagi 980-
8510, Japan 
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Lion Trading 
Co., Ltd. 

[Business Field]: Manufacturing and 
selling pet products. Having 7 sales 
offices nationwide with 66 employees. 
 
[Main Pet Product]: .pet foods (dog, cat), 
pet products (toilet litter, toilet sheets, 
body care, air cleaners etc.) 

http://ww

w.lion-

shoji.co.jp

/ 

Tel: +81-3-
3621-6911 

1-2-26, 
Yokozuna, 
Sumida-ku, 
Tokyo 130-
0015, Japan 

YAMAHISA & 
CO., LTD. 

[Business Field]: Manufacturing and 
selling pet products. "Petio" is their main 
pet supplies brand. Having 9 sales 
offices with 351 employees. 
 
[Main Pet Product]: .pet foods (dog), pet 
snack (cat), pet products (collar, toy, 
feed bowl etc.) 

http://ww

w.petio.co

m/english

/ 

Tel: +81-3-
6858-8013 
Fax: +81-
3-6858-
8013 

COSMO-
KANASUGIBAS
HI BLDG.,4F, 1-
10-11 Shiba, 
Minato-ku, 
Tokyo 105-0014 
Japan 

Gex Corporation [Business Field]: Manufacturing and 
distribution of aquarium and pet related 
items. Having 6 sales offices with 82 
employees. 
 
[Main Pet Product]: pet products 
(aquarium fish, small animals, dog, cat) 

http://ww

w.gex-

fp.co.jp/en

glish/inde

x.html 

Tel: +81-
72-966-
0053 

14-15, 1-chome, 
Imagome, 
Higashi-Osaka, 
Osaka 578-
0903, Japan 

CREATIVE 
YOKO Co., Ltd. 

[Business Field]: Developing and selling 
miscellaneous goods and dog fashion 
products. Having 2 sales offices 
nationwide with 640 employees. 
 
[Main Pet Product]: .pet foods (dog), pet 
products (fashion, shampoo, pet sheets 
etc.) 

http://ww

w.creative

yoko.co.jp

/index.htm 

Tel: +81-
26-226-
2001 
Fax: +81-
26-226-
3532 

667-16, Takada, 
Nagano city, 
Nagano 381-
8545, Japan 

C's Ishihara Co., 
Ltd. 

[Business Field]: Manufacturer of pet 
foods and pet related products. Having 3 
offices nationwide with 150 employees. 
 
[Main Pet Product]: .pet foods (dog), pet 
products (pet sheets, cat litter, diaper 
etc.) 

http://ww

w.cs-

jp.net/pet

/ 

Tel: +81-
545-31-
1120 
Fax: +81-
545-1181 

100, Ohno, Fuji 
city, Shizuoka 
417-0845, 
Japan 

Kao Corporation [Business Field]: Mainly engaged in the 
consumer and chemical products. One 
of the most famous consumer product 
company in Japan. Having many R&D 
centers, factories and sales offices 
nationwide with 6172 employees. 
 
[Main Pet Product]: .pet products (dog, 
cat, toilet) 

http://ww

w.kao.com

/group/en

/group/in

dex.html 

Tel: +81-
3660-7111 

1-14-10, 
Kayaba-cho, 
Nihonbashi, 
Chuo-ku, Tokyo 
103-8210, 
Japan 

Three Arrows 
Inc. 

[Business Field]: Manufacturing and 
selling pet products. Most of their 
products are licensed by famous brands 
and characters such as Disney and 
SANRIO. 
 
[Main Pet Product]: .pet products (bag, 
raincoat, bowl, fashion etc.) 

http://ww

w.iampet.c

om/ 

Tel: +81-
5740-8818 
Fax: +81-
5740-8828 

TOC Bldg 5F, 7-
22-17, Gotanda, 
Shinagawa-ku, 
Tokyo 141-
0031, Japan 
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Yeaster Co., 
Ltd. 

[Business Field]: Manufacturing and 
selling pet foods. Having 7 offices 
nationwide with 103 employees. 
 
[Main Pet Product]: .pet foods (dog, cat, 
small animal, fish) 

http://ww

w.yeaster.

co.jp/ 

Tel: +81-
791-63-
2323 
Fax: +81-
791-63-
4942 

726, Fukuda, 
Honda-cho, 
Tatsuno city, 
Hyogo 679-
4132, Japan 

smack 
Corporation 

[Business Field]: Manufacturing and 
selling pet foods. Having 6 offices with 
60 employees. 
 
[Main Pet Product]: .pet foods (dog, cat, 
small animal, fish) 

http://ww

w.smack.c

o.jp/index.

html 

Tel: +81-
52-603-
2732 
Fax: +81-
52-603-
5400 

20, Tennomae, 
Nawamachi, 
Tokai city, Aichi 
476-0002, 
Japan 

Nutro Japan, 
LLC. 

[Business Field]: Importing and selling 
pet food products made by NUTRO. 
Japan office was established in 2011 as 
the first group company in Asia. 
 
[Main Pet Product]: .pet foods (dog) 

http://ww

w.nutro-

japan.jp/ 

Tel: +81-3-
6228-3091 

Green Oak 
Kayabacho 4F, 
1-3-3, 
Shinkawa, 
Chuo-ku, Tokyo 
104-0033, 
Japan 

dbf Inc. [Business Field]: Manufacturer of pet 
foods. Having 8 sales offices with 140 
employees.  
 
[Main Pet Product]: .pet foods (dog, cat) 

http://ww

w.dbfpet.c

o.jp/comp

any/ 

Tel: +81-
25-379-
3400 
Fax: +81-
25-379-
3401 

1815, Toppara, 
Nishi-ku, Nigata 
city, Nigata 950-
1115, Japan 

KYORIN CO., 
LTD. 

[Business Field]: Development and 
wholesale of feeds mainly for 
ornamental fish, their aquarium 
accessories/equipment; export of 
ornamental fish food and aquarium 
accessories 
 
[Main Pet Product]: .pet foods (fish), pet 
products (fish) 

http://ww

w.hikari.inf

o/index.ht

ml 

Tel: +81-
79-288-
1431 

9, 
Shiroganemachi
, Himeji city, 
Hyogo 670-
0912, Japan 

Aixia 
Corporation 

[Business Field]: Manufacturer of pet 
foods. Having 7 sales offices nationwide 
with 89 employees. 
 
[Main Pet Product]: .pet foods (dog, cat) 

http://ww

w.aixia.jp/

english/in

dex.html 

Tel: +81-3-
3457-7891 

4F, Shiba 2-
chome Daimon 
Building, 2-3-3, 
Shiba, Minato-
ku, Tokyo 105-
0014, Japan 

Super Cat Co., 
Ltd. 

[Business Field]: Developing, 
manufacturing and selling pet related 
products. Having 2 offices nationwide 
with 18 employees.  
 
[Main Pet Product]: .pet products (cat 
litter, pet sheets, diaper, care item etc.) 

http://ww

w.supercat

.co.jp/ 

Tel: +81-3-
3434-1122 
Fax: +81-
3-5408-
8250 

2-8-13, 
Shibadaimon, 
Minato-ku, 
Tokyo 105-
0012, Japan 
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Sanmate Co., 
Ltd. 

[Business Field]: Manufacturer of pet 
related products. Having 2 sales offices 
nationwide with 10 employees.  
 
[Main Pet Product]: .pet foods (dog, cat), 
pet products (cat litter, air refresher etc.) 

http://ww

w.sanmate

.co.jp/inde

x.html 

Tel: +81-3-
3523-1371 
Fax: +81-
3-3523-
1373 

2-6-4, 
Shinkawa, 
Chuo-ku, Tokyo 
104-0033, 
Japan 

Shin Tohoku 
Chemical 
Industry Co., 
Ltd. 

[Business Field]: Manufacturing natural 
zeolite (mordenite), its application 
products and pet products. Having 4 
sales offices with 47 employees. 
 
[Main Pet Product]: .pet products (cat 
litter) 

http://ww

w.s-

zeolite.co

m/pet.htm

l 

Tel: +81-
22-225-
2724 
Fax: +81-
22-225-
2725 

1-4-10, 
Kamisugi, Aoba-
ku, Sendai city, 
Miyagi 980-
0011, Japan 

Kocho Co., Ltd. [Business Field]: Manufacturer of adult 
diaper, child diaper, pet sheets and cat 
litter. 
 
[Main Pet Product]: .pet products (cat 
litter, pet sheets) 

http://ww

w.kohcho.

com/ 

Tel: +81-
545-71-
2610 
Fax: +81-
545-71-
2047 

295, Kawakubo, 
Atsuhara, Fuji 
city, Shizuoka 
419-0201, 
Japan 

Earth 
Biochemical 
Co., Ltd. 

[Business Field]: Manufacturer of Drugs, 
Quasi-drugs, Medical devices (for 
human and animal use), Veterinary 
drugs , Veterinary quasi-drugs, Medicine 
for fishery, Poisonous materials, 
Cosmetics, Air fresheners, Deodorants, 
Cleaning products, food and pet food 
products etc. 
 
[Main Pet Product]: .pet foods (dog, cat), 
pet products (shampoo, air refresher, 
etc.) 

http://ww

w.earth-

bio.co.jp/e

nglish/ind

ex.html 

Tel: +81-3-
5207-6721 
Fax: +81-
3-5207-
6723 

12-1 Kanda-
Tsukasamachi 
2-chome, 
Chiyoda-ku, 
Tokyo 101-
0048, Japan 

Spectrum 
Brands Japan 
Inc. 

[Business Field]: Selling and importing 
pet foods and pet products. Since 2003, 
the company name has been "Tetra 
Japan", but changed it to "Spectrum 
Brands Japan" in 2013. 
 
[Main Pet Product]: .pet foods (dog, cat, 
fish), pet products (products for breeding 
pet) 

http://spe

ctrumbran

ds.jp/ 

Tel: +81-3-
3794-9909 
Fax: +81-
3-3794-
9912 

1-6-21, Mita, 
Meguro-ku, 
Tokyo 153-
0062, Japan 

JOHNSON 
TRADING 
COMPANY, 
LIMITED 

[Business Field]: Manufacturer of pet 
foods and pet related products. The 
subsidiary of US consumer chemical 
products company, S.C. Johnson & Son, 
Inc. 
 
[Main Pet Product]: .pet products 
(shampoo, cat litter, air refresher etc.) 

http://ww

w.johnsont

rading.co.j

p/index.ht

ml 

Tel: +81-3-
5207-6721 
Fax: +81-
3-5207-
6723 

4-4-5, 
Minatomirai, 
Nishi-ku, 
Yokohama city, 
Kanagawa 220-
0012, Japan 

Kotobuki Kogei 
Co., Ltd. 

[Business Field]: Manufacturer of pet 
products, mainly fish aquarium. Having 2 
sales offices nationwide with 65 
employees. 
 
[Main Pet Product]: .pet products (fish 
aquarium, accessories) 

http://ww

w.kotobuki

-

kogei.co.jp

/top/ 

Tel: +81-
72-333-
2208 
Fax: +81-
72-333-
0369 

122-4,Ao 2-
chome, 
Matsubara sity, 
Osaka 580-
0043, Japan 
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Richell 
Corporation. 

[Business Field]: Manufacturing and 
selling own brand products made by 
plastic. Having 4 sales offices 
nationwide with 400 employees. 
 
[Main Pet Product]: crates, pens, trays, 
mats, houses, carriers, toilets etc. 

http://ww

w.richell.c

o.jp/index_

e.html 

Tel: +81-
76-478-
2155 
Fax: +81-
76-478-
5335  

136 Mizuhashi 
Sakuragi, 
Toyama 939-
0592 Japan 

 

 

b) Distributors 

Company Overview URL Contact Address 

JAPELL Co., Ltd. [Business Field]: Developing, 
distributing and importing pet 
foods and pet products. Also 
managing dog trimmer, cat 
groomer training school. Having 
14 sales offices nationwide with 
675 employees. 

http://w

ww.japell.

com/ 

Tel: +81-568-
85-4111 

105, 
Momoyama-cho 
3-chome, 
Kasugai city, 
Aichi 486-0802, 
Japan 

ECHO TRADING 
CO.,LTD. 

[Business Field]: Distributing and 
selling pet foods and pet related 
products. Having 13 sales offices 
nationwide with 340 employees. 

http://w

ww.echot

d.co.jp/ 

Tel: +81-798-
41-8317 
Fax: +81-798-
41-8719 

2-1-23, 
Naruohama, 
Nishinomiya 
city, Hyogo 663-
8142, Japan 

MITSUI FOODS 
CO.,LTD. 

[Business Field]: Distributing and 
importing foods, pet foods, pet 
products, cosmetics, medicine, 
sanitary goods etc. Having 7 
sales offices nationwide with 
1138 employees. 

https://

mitsuifoo

ds.co.jp/ 

Tel: +81-3-
6700-7110 
Fax: +81-3-
3242-8944 

2-7-2, Yaesu, 
Chuo-ku, Tokyo 
104-8277, 
Japan 

Lovelypet Co., Ltd. [Business Field]: Distributing and 
selling mainly pet foods, pet 
products. Having 8 sales offices 
nationwide with 308 employees. 

http://w

ww.lovely

pet.co.jp

/ 

Tel: +81-6-
6905-9700 
Fax: +81-6-
6905-9706 

6-20, Matsuo-
cho, Kadoma 
city, Osaka 571-
0044, Japan 

Glocal Pet Care 
Corporation 

[Business Field]: Distributor of pet 
foods and pet products. Having 
11 sales offices nationwide with 
117 employees. 

http://gl

ocalpetc

are.co.jp

/ 

Tel: +81-3-
6225-2066 
Fax: +81-3-
6225-2067 

Nihonbashi 
Sakura Bldg 7F, 
3-1-4, 
Nihonbashi, 
Chuo-ku, Tokyo 
103-0027, 
Japan 

RYOSHOKU 
PETCARE LTD. 

[Business Field]: Distributing and 
selling pet foods and pet 
products. Having 3 sales offices 
nationwide with 103 employees. 

http://w

ww.ryosh

okupetca

re.co.jp/ 

Tel: +81-045-
508-3388 

Shinko Plantech 
Bldg 2F, 4-5-11, 
Namamugi, 
Tusurumi-ku, 
Yokohama city, 
Kagagawa 230-
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0052, Japan 

ARATA 
CORPORATION 

[Business Field]: One of the 
leading wholesalers in Japan. 
Distributing mainly cosmetics, 
sanitary goods, pet related 
products. Having 10 sales offices 
nationwide with 2924 employees. 

http://w

ww.arata

-gr.jp/ 

Tel: +81-3-
5635-2800 
Fax: +81-3-
5635-2845 

East 21 Tower, 
6-3-2, Toyo, 
Koto-ku, Tokyo 
135-0016, 
Japan 

OSHIMA 
ONOSHOJI CO., 
LTD. 

[Business Field]: Trading 
company of pet foods, pet 
products and gardening goods. 
Having 9 sales offices nationwide 
with 249 employees. 

http://w

ww.onos

hoji.co.jp

/index.ht

ml 

Tel: +81-282-
22-4188 
Fax: +81-282-
23-8576 

215, Doyo, 
Ohiramachi, 
Tochigi city, 
Tochigi 329-
4402, Japan 

MORIMITSUSHOT
EN., LTD. 

[Business Field]: Manufacturing, 
distributing and selling rice, 
wheat, agricultural products, pet 
foods and pet related products 
etc. Having 3 sales offices 
nationwide with 261 employees. 

http://w

ww.mori

mitsu.co.j

p/index.h

tml 

Tel: +81-942-
85-1125 
Fax: +81-942-
83-8868 

9-7, Wakasa, 
Fujikinomachi, 
Tosu city, Saga 
841-8611, 
Japan 

KOKUBU & CO., 
LTD 

[Business Field]: Wholesaler of 
liquor products, food products, 
related consumer goods and 
material etc. Having 7 sales 
offices nationwide with 4789 
employees. 

http://w

ww.koku

bu.co.jp/

english/ 

Tel: +81-3-
3276-4000 
Fax: +81-3-
3273-7305 

1-1-1 
Nihombashi, 
Chuo-ku, Tokyo 
103-8241, 
Japan 

Japan Wayne 
Co.,Ltd. 

[Business Field]: Distributing and 
selling pet foods, pet related 
products and accessories. 
Having sales offices 2 nationwide 
with 45 employees. 

http://w

ww.wayn

e.jp/ 

Tel: +81-72-
636-1050 
Fax: +81-72-
636-1072 

2-10-5 Yokoe, 
Ibaraki city, 
Osaka 567-
0865, Japan 

Paltac Corporation [Business Field]: One of the 
largest wholesalers in Japan. 
Distributing cosmetics, sanitary 
goods and medicine. Having 10 
sales offices nationwide with 
2250 employees. 

http://w

ww.palta

c.co.jp/ 

Tel: +81-6-
4793-1050 
Fax: +81-6-
4793-1053 

2-46, 
Honmachibashi, 
Chuo-ku, Osaka 
540-0029, 
Japan 

The Pet Co., Ltd. [Business Field]: Distributing pet 
foods and pet related products. 
Having 2 sales offices nationwide 
with 55 employees. 

http://w

ww.the-

pet.co.jp

/ 

Tel: +81-72-
634-6760 
Fax: +81-72-
634-8450 

4-26-25, Shima, 
Ibaraki city, 
Osaka 567-
0854, Japan 

Saruwatari Bussan 
Co., Ltd. 

[Business Field]: Distributing pet 
foods and pet related products. 

No 

Website 

Tel: +81-92-
691-8238 

2-38-3, Higasi-
ku, Fukuoka 
city, Fukuoka 
813-0023, 
Japan 
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MUSASHINO Co., 
Ltd. 

[Business Field]: Distributing pet 
foods and pet related products. 
Having 1 sales office nationwide 
with 18 employees. 

http://m

usashino

-

pet.co.jp

/ 

Tel: +81-4-
2934-1221 
Fax: +81-4-
2934-2112 

2395-4, 
Miyadera, Iruma 
city, Saitama 
358-0014, 
Japan  

AOKI Co., Ltd. [Business Field]: Distributing pet 
foods and pet related products. 
Having 1 sales office nationwide 
with 11 employees. 

http://w

ww.aoki-

petfood.c

om/ 

Tel: +81-52-
653-1145 
Fax: +81-52-
651-0183 

2-1, Kanefune-
cho, Minato-ku, 
Nagoya city, 
Aichi 455-0063, 
Japan 

Sugitama Co., Ltd. [Business Field]: Distributing pet 
foods and pet related products. 
Having 2 sales offices nationwide 
with 12 employees. 

http://su

gitama.c

om/ 

Tel: +81-11-
512-2221 
Fax: +81-11-
511-3116 

7-2-11, Minami 
Nijyuichijyo 
Nishi, Chuo-ku, 
Sapporo city, 
Hokkaido 064-
0921, Japan 

Uchida Co., Ltd. [Business Field]: Distributing pet 
foods and pet related products. 

No 

Website 

Tel: +81-52-
703-6210 

4-907, Takabari, 
Meito-ku, 
Nagoya city, 
Aichi 465-0061, 
Japan 

Kinchoen Co., Ltd. [Business Field]: Distributing pet 
foods and pet related products. 
Having 1 sales office nationwide 
with 19 employees. 

http://w

ww.kinch

oen.co.jp

/ 

Tel: +81-18-
862-6451 
Fax: +81-18-
864-8433 

3-3-5, 
Oroshimachi, 
Akita city, Akita 
010-0061, 
Japan 

Tatebayashi Pet 
Co., Ltd. 

[Business Field]: Distributing pet 
foods and pet related products. 

No 

Website 

Tel: +81-282-
62-5308 
Fax: +81-282-
62-5144 

1005-1, 
Fujiokamachiod
awa, Tochigi 
city, Tochigi 
323-1107, 
Japan 
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c) Pet Market Industry Association 

Association Overview URL Contact Address 

Japan Pet Food 
Association (JPFA) 

Consists of 98 companies 
manufacturing or selling pet foods in 
Japan. And more than 90% of the pet 
food market is serviced by members of 
the association. 

http://

www.pe

tfood.or

.jp/Engl

ish/me

ssage/i

ndex.ht

ml 

Tel: +81-3-
3526-3212 
Fax: +81-
3-3526-
0270 

9th Floor, 
Chiyoda Parion 
Bldg. 2-3-16 
Kanda Sudacho, 
Chiyoda-ku, 
Tokyo 101-0041, 
Japan 

Japan Society for 
the Prevention of 
Cruelty to Animals 
(JSPCA) 

In order to spread enlightenment of 
animal protection, the organization was 
established in 1948. The main activity 
is to conduct an awareness campaign 
of "Act on Welfare and Management of 
Animals". 

http://

www.js

pca.or.j

p/ 

Tel: +81-3-
3409-1821 
Fax: +81-
3-3409-
1868 

Minami Aoyama 
First Bldg 6F, 7-8-
1, Minami 
Aoyama, Minato-
ku, Tokyo 107-
0062, Japan 

Japan Veterinary 
Medical 
Association 
(JVMA) 

Animal doctors who are a member of 
JVMA engage in various activities to 
prevent livehouse environment and to 
protect animals. Their activity range 
extends not only animal fields but also 
public health and biomedical. 

http://

nichiju.li

n.gr.jp/ 

Tel: +81-3-
3475-1601 

Shin Aoyama 
Bldg West 23F, 1-
1-1, Minami 
Aoyama, Minato-
ku, Tokyo 107-
0062, Japan 

Japan Pet Care 
Association (JPCA) 

Same as JSPCA, the organization was 
established in 1974 to conduct an 
awareness campaign of "Act on 
Welfare and Management of Animals". 

http://

www.jp

c.or.jp/ 

Tel: +81-3-
3355-7855 
Fax: +81-
3-3355-
7880 

8-1, 
Shinanomachi, 
Shinjyuku-ku, 
Tokyo 160-0016, 
Japan 

Japan Animal 
Welfare Society 
(JAWS) 

The organization was established in 
1956 to engage in animal welfare. The 
activities include an animal rescue 
under disaster, telephone counseling, 
helping pet owner searching etc. 

http://j

aws.or.j

p/ 

Tel: +81-3-
5740-8856 
Fax: +81-
3-5496-
0930 

Nakamuraya Bldg 
4F, 8-1-8, Nishi 
Gotanda, 
Shinagawa-ku, 
Tokyo 141-0031, 
Japan 

Japan Kennel Club 
(JKC) 

In order to support registration for dogs 
and teach how to breed dogs, the 
organization was established in 1949. 

http://

www.jk

c.or.jp/ 

Tel: +81-3-
3251-1651 
Fax: +81-
3-3251-
1659 

1-5, 
Kandasudacho, 
Chiyoda-ku, 
Tokyo 101-8552, 
Japan 

Japan Pet 
Products 
Manufacturers 
Association 
(JPPMA) 

Organized by pet products 
manufacturers which manufacture and 
distribute safe and high quality pet 
products, get across and further 
develop the pet culture, and contribute 
to the sound promotion and 
development of the pet industry in 
Japan. 

http://

www.jp

pma.or.j

p/engli

sh/ 

Tel: +81-3-
5298-7722 

Yamada Bldg 3F, 
48, Kanda 
Higashi 
Matsushitacho, 
Chiyoda-ku, 
Tokyo 101-0042, 
Japan 
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Japan Pet Food & 
Supplies 
Wholesalers 
Association 
(JPFSW) 

Consists of 73 companies 
manufacturing or selling pet products 
in Japan. The organization was 
established in 1982 to improve Pet 
Products Industries. 

http://j

pfsw.or.

jp/aisat

su.html 

Non 
Disclosure 

Non Disclosure 

Zenkoku Pet 
Kyokai 

Nationwide organization for any who 
operates pet Industries. The main 
purpose of the organization is to 
contribute to create social environment 
between human and pets. 

http://

zpk.or.j

p/index

.shtml 

Tel: +81-3-
6206-9684 
Fax: +81-
3-6206-
9685 

Fudomae Bldg 
3B, 2-10-2, 
Uchikanda, 
Chiyoda-ku, 
Tokyo 101-0047, 
Japan 

Japan Ornamental 
Fish Association 
(jOFa) 

The largest association of aquarium 
trade industry in Japan. More than 100 
leading aquarium related corporations 
are registered as the member. 

http://

www.jaf

a-

net.org

/englis

h 

Tel: +81-3-
5298-7121 
Fax: +81-
3-5298-
0251 

Daini Hirano Bldg 
3F, 2-8-3, 
Kajichyo, 
Chiyoda-ku, 
Tokyo 101-0044, 
Japan 

Japan Bird & Small 
Animal Association 
(JBSAA) 

The association of mainly for birds and 
small animals. The main activity is to 
support developing and enlightenment 
of its foods and products. 

http://

www.jb

saa.jp/j

bsaa/ 

Tel: +81-
54-345-
1519 
Fax: +81-
54-345-
1527 

200, Kitawaki, 
Shimizu-ku, 
Shizuoka city, 
Shizuoka 424-
0052, Japan 

Promotion Council 
Symbiosis with 
Pets 

Consists of 9 pet related associations 
in Japan. The main purpose of this 
organization is to promote symbiosis 
between human and pets by collecting 
data, analysis and opening its results 
to the public. 

http://

www.pe

t-

kyousei

.jp/ 

Tel: +81-3-
5289-7040 
Fax: +81-
3-5289-
7041 

48, Kanda 
Higashi 
Matsushitacho, 
Chiyoda-ku, 
Tokyo 101-0042, 
Japan 

Pet Food Fair 
Trade Association 
(PFFTA) 

Consists of 66 pet related companies 
in Japan. And the organization was 
established in 1974 in order for 
business operators to be able to 
adhere smoothly to the following rule; 
"Fair Competition Code for Description 
of Pet Foods". 

http://

www.pff

ta.org/ 

Tel: +81-3-
5298-7321 
Fax: +81-
3-5298-
7322 

Chiyoda Parion 
Bldg 9F, 2-3-16, 
Kanda Sudacho, 
Chiyoda-ku, 
Tokyo 101-0041, 
Japan 

Ministry of 
Agriculture, 
Forestry and 
Fisheries (MAFF) 

Cabinet ministry in the government of 
Japan responsible for oversight of the 
agriculture, forestry and fishing 
industries. The primary function of the 
ministry is to set quality standards for 
food products, supervise commodity 
markets and food sales, and to 
undertake land reclamation and land 
improvement projects. 

http://

www.m

aff.go.jp

/e/inde

x.html 

Tel: +81-3-
3502-8111 

1-2-
1,Kasumigaseki,
Chiyoda-
ku,Tokyo 100-
8950,Japan 

Ministry of the 
Environment 
Government of 
Japan (MOE) 

Cabinet-level ministry of the 
government of Japan responsible for 
global environmental conservation, 
pollution control, and nature 
conservation. 

http://

www.en

v.go.jp/

en/inde

x.html 

Tel: +81-3-
3581-3351 

Godochosha No. 
5, 1-2-2 
Kasumigaseki, 
Chiyoda-ku, 
Tokyo 100-8975, 
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Japan 

Food and 
Agricultural 
Materials 
Inspection Center 
(FAMIC) 

As a government agency, the 
organization contribute to food safety 
through inspections of food and 
agricultural materials. The activity 
includes ensuring the quality and 
safety for fertilizers, soil improvement 
materials, agricultural chemicals, 
animal feeds, and feed additives etc. 

http://

www.fa

mic.go.j

p/engli

sh/inde

x.html 

Tel: +81-
50-3797-
1830 
Fax: +81-
48-600-
2372 

Saitama 
Shintoshin 
Godochosha, 2-1, 
Shintoshin, Chuo-
ku, Saitama city, 
Saitama 330-
9731, Japan 
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